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The Centennial logo is a modified I H E

version of the New School logo. The

right stem of the H and the following NEW

two O’s in SCHOOL—along with the

double rule beneath them—have been

highlighted in gold, so that they read sc FIOOI

as 100. A small vertical break has also
been added to improve the readability
\ I e ——
of the new messaging.
The logo exists in two versions that
differ in the stacking of the type.

The primary logo stacks the type

on three lines, with each word on its
own line. This version is similar to the
standard New School logo and should
be used whenever possible.

The secondary logo sets the type ona

single line. The type size is the same as I HE NEW FI I
that of the primary logo, but the height
] ]

is decreased by two lines.

] ]
The two versions of the logo were

developed to provide options and avoid
any problems with size and spacing.
The primary logo should be used when
no constraints exist.

Use the files provided. Do not re-create
the logo, alter the logo colors, or change
the length of the two bars.
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Colors

There are three core colors in the
Centennial visual identity: Pantone

872 C, Black, and White. The Centennial
visual identity relies heavily on these
colors, and they should therefore be
used for all printed and digital materials.
Always use the breakdowns shown at
right to create the Centennial colors,
and do not use alternatives.

Shown at right are Pantone’s CMYK,
RGB, and HTML builds specified as
equivalents for 872 C. However, we
recommend printing the metallic as

Black White Pantone 872 C

a spot color on an offset press for

optimal effect. CMYK: 0.0.0.100 CMYK: 0.0.0.0 CMYK: 0.25.56.51
RGB: 0.0.0 RGB: 255.255.255 RGB:133.113.77
HTML: #000000 HTML: HFFFFFF HTML: #85714D
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Acceptable Usage
Scale

Users of the Centennial logos should
follow the guidelines below to ensure
that the logos are legible, noticeable,

and properly set. THE
The size of the logo is measured by
the height of the logo as a whole, NEW e

not the width. The height of the logo SCFIOOL

is measured from the top of the cap
! | |
height to the bottom of the bottom bar. ———————

The Centennial logo has a minimum
usable size of one inch and can be
scaled up infinitely.

The logo should be scaled as a whole;
do not scale the typography without
scaling the bars proportionately. In
addition, never separate the typography
from the horizontal bars.

THE NEVV SCHOOL. ...
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Acceptable Usage
Clear Space

Clear space is the area surrounding the
logo that is free of text and graphics.

Use the cap height of the letterforms in
the logo (x) to determine how much clear
space to leave around the logo. This is
the minimum acceptable amount of
space around the logo in all executions,
including print, Web, broadcast mediaq,
and promotional items.
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Acceptable Usage
Colorways

The Centennial logos are available in THE ij THE " i kw
three acceptable colorways: black and NEW ' NEW ““%g
gold, white and gold, and White and SCFIOOL =\, SCFIOOL

black. These color\l/vlags are intended to : =
ensure the readability of the logo across — —— o __— .

a range of applications. . > *4 A
KO ir ' Light Phetggraphy 4 ’:-:“"-

Use the files provided. Do not re-create
the logo or alter the logo colors.
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