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Course Grid - Summer 2012
See Degree Requirements here: http://www.newschool.edu/media-studies/degree-requirements/
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Calendar - Summer 2012
Summer/Fall Registration Dates for
continuing students

MED CCT (credit
certificate)
MED MA 18+
credits
MED MA 9 – 17.99 credits
MED MA 0 – 8.99 credits

Online and Campus Classes
Begin
Holiday (no classes)
Campus Classes End
Online Classes End

MED NODG
Monday, June 4

9:00 a.m. April 11 – 11:59 p.m.
April 27
9:00 a.m. April 11 – 11:59 p.m.
April 27
9:00 a.m. April 12 – 11:59 p.m.
April 27
9:00 a.m. April 13 – 11:59 p.m.
April 27
9:00 a.m. April 13 – 11:59 p.m.
April 27

Wednesday, July 4
Wednesday, July 25
Monday, August 3

Film Shows and Events
http://www.newschool.edu/media-studies/events.aspx

Academic Calendar
http://www.newschool.edu/studentservices/registrar/academic-calendar/summer-classes/
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Course Descriptions
Media Methods
putting interviews to diverse uses (from public health studies
to arts fundraising). We explore the genre’s rich history while

Oral History Workshop: Theory &
Methods

working to define and expand its future as a dynamic
research method.
Theoretical readings draw from the field of Oral History as
well as the fields of Psychoanalysis, Trauma Studies, and
Anthropology. Students conduct and analyze interviews with
best practices in mind. This workshop is well suited for those
planning to start oral history projects and for those interested
in multimedia journalism, social advocacy, and/or narrative
nonfiction, as well as documentarians of all stripes who want
to learn new approaches to interviewing and storytelling.

CRN 1470
Suzanne Snider
Monday/Tuesday/Wednesday/Thursday
4:00-5:50pm
4 week intensive ● June 4-June 27
Limited to 15. With the advent of the internet and low-cost
digital recorders, Oral History has emerged as a popular
documentary practice, with an approach that tips its hat to
several fields (from Anthropology to Psychoanalysis). Legs
McNeil, George Plimpton, and Anna Deveare Smith have all
made use of Oral History to different ends, and so do radio
documentarians, public health investigators, and human
rights workers. Designed as a theory and methods
workshop, this course will cover interview techniques, project
design, recording, ethical issues, and legal releases/forms.
Students will also meet professionals from the field, who are

Media Practice
Principles of Motion Design
CRN 1853
Diane Mitchell
Tuesdays & Thursdays, 6:00-8:40pm
June 5 - July 24
Limited to 15. This course introduces the basic concepts of
motion design, the combination of the languages of film and
graphic design. Students develop an understanding of
motion literacy, kinetic images and type, as well as the
pictorial and sequential aspects of composition and
choreography. The principles of motion design are presented
in the context of examples and weekly assignments to
challenge students artistically. The course discusses
conceptualization and processes utilized by motion
designers working in both the fine art and professional
realms. Students use Adobe After Effects to learn the basic
techniques of key framing, compositing, and manipulating
visual elements, and, for their final project, each design and
produce their own short animation.
*Prerequisite: Media Practices: Concepts or instructor
permission.
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Production Project Courses
Projects in Digital Video Editing

Social Media: Design & Management

CRN 1687
Kyle Gilman
Tuesdays & Thursdays, 6:00-8:40pm
June 5- July 24

CRN 1923
Brian McCormick
Mondays & Wednesdays, 6:00-8:40pm
June 4 - July 25

Limited to 15. In this course students utilize computer-driven
digital editing stations and current non-linear editing
software, the sophistication and capacity of which have
changed the entire production process from project inception
and planning through to final broadcast. Students work on
short assignments (3 to 5 minutes), while learning the
principles of random access digital editing (theory of
nonlinear editing, capturing video and audio, organizing and
accessing rough footage, editing sync and non-sync
material, assembling and trimming sequences, editing and
mixing audio, adding effects, creating titles, color correction,
and outputting work).

Limited to 15. Social media provide tools and platforms for
information sharing and the cultivation of online
communities, and also provide agency in the construction of
prismatic virtual identities and= in moving the axes of power
from centralized institutions to the distributed network. In
journalism, in public relations and publicity, and even in
political and social movements, these new and emerging
technologies provide powerful means for public engagement
and amplification of alternative and independent
communications. This course engages students in the
design, production, management, and marketing processes
and practices used in the field of social media, which begins
with the design of unique, accessible, multi-format content,
followed by keyword research & targeting, link building, and
on-site user engagement and social media and viral
marketing across multiple digital platforms.
Incoming students must have prior skills in producing content
(digital, audio, or video) and are expected to conceptualize,
design, and implement online projects relating to either (1)
art/culture/entertainment, (2) news and/or research, (3) a
cause or social action (4) an online identity, or (5) a location
or event. Using a host of social media, blogs, web-based and
open source applications, as well as some API coding, along
with graphic authorship and editorial skills, students will
independently develop their own themes, content, and
materials, launch or publish their exhibitions, publications,
and campaigns, and analyze their online reach. Through an
examination of current best practices, students will be
exposed to a wide range of tools, techniques, and
approaches that can be adopted, adapted, or subverted for
their own projects.

* Prerequisite: Media Practices: Time-Based or instructor
permission.

Radio Narratives - Summer Sounds
CRN 1343
Joan Schuman
ONLINE
June 4-August 3
Limited to 15. Summer offers a rich tapestry of sound as we
fling open the windows (in most geographies) and eliminate
the barriers between indoors and the cacophonous
soundscape outside. Whether students are located in the
traffic-laden city or the bird-twittering country, theres a range
of stories to be consumed, collected and shared. We'll step
out into those summer sounds to produce hot and humid,
foggy and chilly or searing stories under the punishing sun.
This course offers a space to workshop a fully produced
narrative work suitable for radio broadcast. Several short
productions invite students to collect stories on outdoor
sound walks, explore seasonally specific characters, and
experiment with form and narrative subjects before tackling
their semester-long projects. Class critiques will enable
students to carefully polish their individual productions. We'll
listen to a range of narrative styles in order to understand
production possibilities--from singular voices to complex
layers of sound that create an impressionistic autobiography;
to stylistic innovations in documenting cultural and political
issues; to hybrids of interviews immersed in poetic aurality.
We’ll consider work broadcast in many outlets, including
public radios familiar "This American Life," radio programs in
Australia, Europe and Canada, and community and podcast
radio that take risks to air less-conventionally constructed
stories. The class is designed for students with basic audio
production skills and access to tools (on-site at New School
labs or via their own computer/audio set-up).
* Recommended: Digital editing experience or audio/radio
production classes
* Required: Access to recording and editing/mixing tool
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Thinking Small: Narratives for Web
2.0 and Mobile Media

Virtual Learning Environments
CRN 1476
Josephine Dorado
ONLINE
June 4-August 3

CRN 1463
Philip Kain
ONLINE
June 4-August 3

Limited to 15. What is a virtual learning environment? Is a
website a virtual learning environment? Is it an "online
campus"? Does it involve 3D virtual reality? How have
current trends in technology, such as social media and
virtual worlds, affected the processes and objectives of
education? Virtual Learning Environments (VLEs) are
designed information and social spaces that integrate
multiple technologies and pedagogical approaches. In this
course, we examine a variety of VLEs, ranging from textbased forms such as Blackboard to 3D immersive worlds
such as Second Life, and will focus on optimizing virtual
world platforms for learning experiences. We will explore the
collaborative and instructional processes involved, the
kinds of collaboration possible, and the methods adapted to
accommodate teaching, learning and sharing in these
socially engaged, networked spaces. We will examine how
instructing and learning have evolved to include a more
dynamic role for the student, from passive to active
authors of the space, and in general, how much instruction
now involves blended forms of learning, consisting of both
theory and praxis across different media and disciplines. We
will integrate these aspects, learning about VLEs while being
inside them, eventually developing an
educational project for real-world implementation.

Limited to 15. As media become increasingly smaller and
more portable, how do designers translate design
approaches and aesthetics for traditional screen- and printbased media to these new nano-scale platforms? This
project-based production class will ask students to study the
relevant historical (e.g., the short bursts of language in a
telegraph message, cameo portraits, etc.), theoretical, and
artistic (e.g., Goyas Caprichios, Hemingways six-word novel
form) predecessors to small- scale design to prepare them to
develop a specific visual and/or narrative language for each
of several production assignments. Students will investigate
narrative in many forms, from nanonovels shared through
text messages on Twitter to super-short-form episodic video
for YouTube. Assignments completed both individually and
in small groups will involve prose and verse as well as still
images, audio and video.
*Prerequisite: Media Practices: Design. Students should be
comfortable working with new and beta release applications.

Media Management (MMP) Seminar Courses
Media Industry Perspectives:
Educational Media (MMP)

Media Management and Leadership
(MMP)

CRN 1449
Steven Hammersly
ONLINE
June 4-August 3

CRN 1387
Charles Warner
Tuesdays & Thursdays, 6:00-7:50pm
June 5-July 24

Limited to 20. This course examines the development and
marketing of educational media and technology from the
Academy of Plato to the wired and online classrooms of
today. We begin with a survey of the evolution of printed
teaching material (e.g., readers, textbooks, anthologies,
workbooks, etc.), the use of film and recorded sound in the
classroom, and the development of television programming
for educational use. More recent developments under
investigation include educational computer software and
partnerships between computer manufacturers and
educational institutions; proprietary and open source "course
management" software systems; applications for mobile
devices in the classroom; and the outsourcing of email and
other institutional technology systems to commercial
companies. Throughout the semester, we consider how
educational media developers and educational institutions
have, through the production and consumption of such
technologies, helped determine dominant approaches to
teaching and learning.

Limited to 20. Dramatic changes in technology and in the
media's role in converging technologies require new
management and leadership techniques and paradigms.
This course aims to give students a survey
of some of the latest management and leadership theories,
including those encouraging a new sense of social
responsibility. It also gives students the opportunity to apply
these theories to a number of different competitive,
structural, motivational, strategic, and organizational issues
in the media world, by writing original case studies and
solving problems in existing case studies.
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Seminar Courses
Aesthetics of Interactive Design

Global Lens: Trans-Cultural
Photography

CRN 1444
David Marcinkowski
ONLINE
June 4-August 3

CRN 1442
Shari Kessler
ONLINE
June 4-August 3

Limited to 15. Aesthetics and communication have always
been intertwined, but the aesthetics of communication have
attracted new attention – to information visualization, data
graphics, and user experience, for example -- in our digitally
mediated culture. Students in this class will analyze a broad
spectrum of aesthetics, from qualities of symmetry and form
to forms of creative participation in computer technology and
human interaction. Weekly readings and discussion will
address the technical and cultural developments related to
computer graphics and interactive techniques. We will also
review the work of leading web designers and examine a
wide range of historical and contemporary case studies
representing, for instance, social networking sites, videosharing sites, wikis, blogs, online communities, etc. The final
project will be a formal critique of an interactive screenbased work or multimodal installation.

Limited to 15. This course is a multicultural view of the world
as seen through photography. Core components of the
course look at how camera-work presents and represents
culture, with emphasis on the content and intent of
photography by photographers in and of various world
cultures. We will look at how foreign photographers have
imaged cultures as well as how local photographers have
captured their own culture and what this means for us, how
we understand our world. Students will gain an
understanding of how to look at photographs and be
introduced to concepts in pictoral iconography and visual
anthropology. Through discussions, readings and research,
the student explores aspects of visual culture in the US,
Europe, Asia and Africa. The goal of the course is to
consider camera-work in a variety a global contexts and to
understand the role photography plays in creating and
influencing understanding of our multi-cultural world

French New Wave
Media and/as Ethnography

CRN 1922
Royal Brown
Monday/Tuesday/Wednesday/Thursday
6:00-9:30pm
4 week intensive ● June 4 – June 27

CRN 1552
Sabra Thorner
Mondays & Wednesdays, 6:00-7:50pm
June 4 - July 25

Limited to 20. This course will examine the work of a group
of French (and one Belgian) filmmakers whose films, as of
the late 1950s, helped change the face of the movie world.
Although engaging many experimental techniques (of which
we will study numerous examples), these films were
intended for the commercial market, and it is that market that
was revolutionized, at least to an extent. In spite of the highly
original style of each filmmaker, the work as a whole became
known as the Nouvelle Vague (New Wave). We will screen
and discuss films by such directors as Jean-Luc Godard,
François Truffaut, Claude Chabrol, Eric Rohmer, Jacques
Rivette, Agnès Varda, and Alain Resnais. The work of
several directors working outside of this immediate group,
including Alain Robbe-Grillet, Claude Lelouch, and Belgian
filmmaker Chantal Akerman, will also be screened and
discussed. Various theoretical perspectives, including
narratology, Marxism (especially Brechtian application of
same), auteur theory, feminism, and psychoanalysis will be
engaged during the discussions, as will in depth
considerations of the different ways in which these directors
use the various elements of the filmic medium, including shot
composition, editing, and music, in innovative ways.

Limited to 20. This course looks at various moments in the
history of ethnography (etymologically derived from ethnos,
people, and graphos, writing) and attempts to think through
ethnography’s mission of ―writing people‖ as a project of
drafting various media technologies in the ongoing enterprise
of defining and re(de)fining human experience. In the last 1520 years, scholars have increasingly turned their attention to
the complex social worlds in which media are produced,
circulated, and consumed. In this course we explore two
different yet overlapping ways of approaching media in the
context of ethnography. Thinking about media as
technologies of mediation, we discuss the material forms
through which subjectivities, collectivities, and histories are
produced. Thinking about media as social practice, we
explore how media are mobilized in constructing and
contesting national identities; forging alternative political
visions; evoking emotion; transforming religious practice; and
in producing new relationships. In the 21st century, media
are not just indispensable to what is known, but also, to how
we know. Addressing both the materiality and social lives of
media in contemporary life, this course is designed to
destabilize the anthropological trope of studying the ―other‖
(who/where/when is the other?), and inspire students to
grapple with the notion of culture—locally embedded, yet
perpetually under negotiation—in an age of increasing
interconnectivity and mobility.
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Social Media: Content,
Communication, and Culture

Young Russian & East European
Cinema

CRN 1674
Robert Berkman
ONLINE
June 4-August 3

CRN 1874
(1 Credit)
Nikolaj Nitikin
Monday, Tuesday, Wednesday & Thursday
6:00-9:30pm
1 week intensive ● July 9-July 12

Limited to 15. In the world of ―Web 2.0‖, where anyone can
create and share content and media on blogs, Flickr,
YouTube, and social networking sites like FaceBook, every
reader is a writer, and those formerly in the ―audience‖ are
now the participants as well. But what does this nascent
world of social media mean for the culture, public discourse,
the media industry, and evolving social structures?
This introductory class to social media will initially explore
these questions by identifying and discussing the relevant
media theories in which this newest form of media is rooted.
We will then explore several key areas where social media is
being played out and changing the status quo, including: the
ways in which social media is creating and distributing new
knowledge; the promise and perils of citizen or ―networked‖
journalism, how the younger generation is changing the way
information is perceived, located, and utilized--particularly
through the use of social networks like FaceBook; emerging
forms of social media activism, and how the social media
phenomena is changing the media industry business as a
whole.

Limited to 15. This course will present and comment on
recent films and young film makers from Russia and Eastern
Europe who are redefining the national cultural identities of
their countries under the new geopolitical conditions after the
end of the Soviet Bloc. These countries—from the Baltics to
the Balkans, from Russia to Poland—are geopolitically
heterogenous and characterized by very different cultural
and political histories. The goal of the class is to reflect on
this heterogeneity and the various strategies that are used
by young filmmakers from a range of countries to critically
react to their political, social, national traditions and to
contribute to the development of the civil societies in their
countries. The films screened in the framework of the course
are recent productions that received attention on the
international festival circuit, but do not yet have US
distribution. Before the screening of each film students are
introduced to background information on the director; the
role of cinema in the respective country; and the context of
the country’s cinematic tradition and current political and
social events. Screenings will be followed by discussion with
an emphasis on the strategies employed by the individual
directors to make their films and achieve their goals.
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Summer 2012 Faculty Bios
Robert Berkman (M.A., University of Montana) Author of
several books, including Digital Dilemmas: Ethical Issues for
Online Media Professionals (Iowa State Press, 2003); The
Skeptical Searcher (Information Today, 2003) and Find It
Fast: How to Uncover Expert Information on Any Subject
(HarperCollins 5th ed., May 2000). He is also founder and
editor of The Information Advisor, a newsletter for
professional researchers. Berkman has taught at the
University of Montana and has given workshops at the
European Journalism Centre, Maastricht Netherlands.

Center, The Joyce, P.S. 122, Dixon Place, The Westbeth,
DIA Soho and Judson Church. He is currently completing his
Ph.D. at NYU.
Shari Kessler (M.A., The New School, Media Studies; BS.
M.I.T, Photography & Visual Design) is an
editorial/documentary photographer and visual media
consultant. Her artistic and corporate work in Latin American
and Asia has given her a diverse and exotic portfolio,
including assignments for the National Geographic Society;
the Smithsonian Institution; Citibank; the BBC; Thailand
Tatler magazine; US Agency for International Development;
the World Bank; Operation Smile, McGraw-Hill publishers.
Sharis images have been exhibited and published
internationally; she was the first American to be invited to
exhibit in a solo show in Hanoi, since the Vietnam/American
war. Shari studied fine art black-and white photography with
American guru photographer Minor White; spent 15 years in
the darkroom; and while now, she loves Photoshop and
good digital scans, she is happiest with her trusty old Leicas
and color transparency film, shooting everything, except
wars and weddings!

Royal S. Brown (Ph.D., Columbia University). Professor at
Queens College and The Graduate Center, C.U.N.Y. He is
the author of Focus on Godard, Overtones and Undertones:
Reading Film Music, and Film Musings: A Selected
Anthology from Fanfare Magazine, as well as numerous
articles, reviews, and critiques.
Josephine Dorado is a New York-based media artist,
performer and educator. In her work, she explores the
extension of the performance environment with technology,
often utilizing movement-based, sensor- driven synthesis
and networked telepresence. Josephine initiated and codirects the Kids Connect program, which connects youth
internationally via media art, performance and streaming
within the virtual world Second Life. She received her M.A.
in Media Studies at the New School, and was a Fulbright
scholarship recipient and an artist-in-residence at Waag
Society for Old and New Media in Amsterdam. Recent
productions include a performance for the ISEA 2006
Festival as well as an invitation to speak at SIGGRAPH in
the Educators Forum. Josephine is also a technical trainer
and consultant; her clients include Banc of America
Securities, HSBC and the United Nations. Her experience
ranging from theater for at-risk children to technology and
multimedia design, brings perspectives on theater-inspired
collaborative methodologies as well as the issues of working
within a virtual and networked context.

David E. Marcinkowski (M.A., Media Studies, The New
School) Associate Director of Technology & Program
Development at Pratt Manhattan. Free-lance web designer
and teacher. Interests include bridging the gap between
technical and design aspects of the Internet.
Brian McCormick (M.A., Media Studies, The New School)
Brian McCormick is an arts writer and educator, and the
Executive Director of Nicholas Leichter Dance, a
professional touring company currently funded by NYSCA,
the NEA, and the National Dance Project of the New
England Foundation for the Arts. He has written for The New
York Times, The Advocate, Dance Magazine, Dance Studio
Life, Movement Research Journal, and BAMBill, and is a
long-time contributing dance editor for Gay City News, where
as Arts Editor from 2005-2007, he earned the newspaper a
New York Press Association award for arts coverage.
McCormick has been Part-time Faculty for The New School
Media Studies MA program since 1997, teaching digital
performance theory as well as Media Practices: Design, and
Media Practices: Concepts. Since 2003, he has also taught
Dance TRaC—the Teen Reviewers and Critics program of
High 5 Tickets to the Arts and Dance Theater Workshop
(DTW). He has been a panelist, moderator, guest curator,
and/or adjudicator for New York Foundation for the Arts,
Joyce Theater Foundation, Dance Theater Workshop,
Brooklyn Arts Council, Hunter College Dance Department,
Kinetic Cinema, Lower Manhattan Cultural Council,
Movement Research (upcoming) and others; he has done
marketing, and audience engagement work for the American
Dance Festival, DTW, Danspace Project, and Scholastic
Arts; reporting work for DTW and the Andrew W. Mellon
Foundation; and, most recently, media coordination for
Dancing in the Streets' Hip-Hop Generation Next Festival
with City Parks Foundation and Lincoln Center Out-of-Doors.
This fall, he joins the New York City Arts-in-Education faculty
as a Career Mentor for students at Frank Sinatra School of
the Arts in Astoria. Brian is an active member of the New
York Dance and Performance Awards committee.

Kyle Gilman has been involved in the NYC independent film
scene for several years. He has worked as a script
supervisor, graphic designer, post production supervisor,
and most often as an editor. For the past 10 years he has
worked closely with indie film pioneer Hal Hartley. He has a
degree in film production from Harvard and he has
developed a particular expertise in emerging digital
workflows. His lifelong interest in comedy and timing led him
to editing, and he has recently edited a number of projects
with great comedians including Jerry Seinfeld, Cheech &
Chong, Denis Leary, and Marc Maron.
Steven Hammersly (M.A., Media Studies, The New School)
is currently a vice president and the Director of Strategic
Alliances at Pearson Education; his work has involved the
creation of co-publishing entities with IBM, Apple, Nokia, HP, and Adobe, and the development of Pearson's e-book
initiative. He has also founded various IT companies and
worked as an economic analyst, and he hosts a weekly radio
program on KSVY-FM, public radio for the Sonoma Valley in
California.
Philip Kain (M.P.S., M.A., New York University) Writes a
column for About.com on Net Culture and appears weekly on
the nationally syndicated television news magazine Café
Digital. His performance work has been presented at Lincoln
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contributed essays to artists’ monographs (Danica Phelps’
Everyday Life and Clare Rojas’ Hope Springs Eternal);
frequent contributor to The Believer and publications
including The Washington Post, The Guardian, Legal Affairs,
BOMB, Guernica and Triple Canopy; curator of weekly
nonfiction series, TRUE STORY; consultant and lead
interviewer for the Prison Public Memory Project; teaches
nonfiction writing, documentary experiments, oral history,
and song hunting courses in NYC.

Diane Mitchell (M.F.A., Michigan State University) Principal
Faculty, Media Studies Program; former faculty member,
Parsons School of Design B.F.A. program. Multimedia
producer/designer of promotional and educational programs;
artist. Recipient of grants from NEA and NYSCA for design
advancement; from NYCH and private foundations for public
history presentation; industry awards in multimedia
production for Fortune 500 companies and the United
Nations. Art projects are exhibited in New York, Japan and
Europe.

Sabra Thorner Biography Coming!
Nikolaj Nitikin Nikolaj Nikitin was born in Moscow in1974.
He founded the film magazine ―Schnitt―during his studies in
1995. Currently he publishes books of film critique, writes
and lectures on cinema, and curates film festivals in
Germany and Europe. Since 2001 he has been the artistic
director of the film editing festival Filmplus, and since 2002
he has been the festival delegate of the Berlin Film Festival
for Central and Eastern European countries. He is member
of FIPRESCI and the European Film Academy. Nikolaj has
produced two movies, which were successful in the
international festival circuit. He currently teaches film history
and film-festival-strategies in Germany and abroad. He sits
on many international juries

Charles Warner An active blogger at
MediaCurmudgeon.com and is the Goldenson Chair
Emeritus at the University of Missouri School of Journalism.
He is also a volunteer teaching assistant in the Family
Program at the Metropolitan Museum of Art in New York.
Until he retired in 2002, he was Vice President of AOL's
Interactive Marketing division. Before joining AOL, he was
the Goldenson Endowed Professor at the Missouri
Journalism School where he taught media management and
sales, and he created and ran the annual Management
Seminar for News Executives. Charlie's book Media Selling
is an update of Broadcast and Cable Selling and is the most
widely used sales textbook in the field. He has also written a
companion book to Media Selling titled Media Sales
Management that is available free on www.medialselling.us.
Charlie has also served as a management and sales
consultant and trainer for CBS, ABC, ESPN, MTV, TCI, Fox,
AH Belo, Hearst Magazines, Microsoft, MSN, Cox Cable,
and many other major media companies. He has also been
VP, General Manager, of WNBC-AM (now WFAN) in New
York, WMAQ-AM and WKQX-FM in Chicago, WWSW-AM
and WPEZ-FM in Pittsburgh, and CBS Radio Spot Sales

Joan Schuman (M.F.A., Digital Media Arts, San Jose State
University) Independent NPR features producer since 1986;
sound/radio artist since 1993. Commissioned for festivals
and radio networks in Canada, Australia, Europe and the
U.S. Online lecturer at New School; taught at the University
of Arizona/Tucson. Santa Fe, New Mexico resident.
Suzanne Snider (M.F.A., Columbia University,
nonfiction) Recipient of fellowships at Yaddo, the MacDowell
Colony, and Ucross Foundation Center; recipient of
Schlesinger Library Grant from the Radcliffe Institute; has
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For most up to date course guide, please download from
http://www.newschool.edu/mediastudies/semester-course-guide
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