Milano Graduate School of Management and Urban Policy
MMGT 6545 A
Emerging Trends in Social Innovation and Investment
Fall 2010 – Wednesday, 6 – 7:50 pm
Location: 66 West 12th Street, Room 602
(Syllabus subject to change as needed)
Michele Kahane, Professor of Professional Practice
Email: Kahanem@newschool.edu
Phone: (212) 229-5400 Ext. 1217
Office: 72 Fifth Avenue, Room 405
Office Hours: By appointment
Course Objectives:
This course seeks to:
1. Expand awareness of issues and trends related to ways in which business, government, and NGOs are
harnessing markets to address social and environmental issues; and
2. Deepen understanding of cutting edge social innovation and investment strategies and practices that are
being utilized by different institutional actors in the private and public sectors to address social and
environmental challenges
Course Overview
In the last few decades globalization has transformed the economic and social landscape. Corporations have grown
vastly both in number and size, commanding resources on a level sometimes greater than that of national
governments. Governments responding to the economic challenges posed by globalization have moved from a
focus on social welfare and provision of social services to a focus on fiscal prudence and economic competitiveness.
As the state retracted, business, either by default or by its own initiative, became more influential over economies,
cultures, social values, and civic life. The information technology revolution created vast new opportunities for
creating economic value as well as organizing people, ideas, and action. At the same time the number and
effectiveness of the civil society actors has mushroomed globally. In the midst of these changes, there has been
enormous experimentation and interest among companies, foundations, social entrepreneurs, NGOs, social
investors and governments to test new ways to harness markets, private enterprise and capital to address deepseated societal problems. This course will look broadly at how the introduction of new private sector players and
approaches are affecting both social innovation (the process of creating social value) and social investment (the
process of investing in organizations that create social value) in a global context.
Trends that will inform the course discussion include:
1) A shift in mindset from meeting needs to reducing needs, from charitable relief to systemic solutions, from
donations to social investment,
2) Increased privatization of public services, including government contracting with both for-profit and nonprofit
providers,
3) Experimentation with for-profit and hybrid forms of organization to serve social missions or deliver socially
important goods and services, such as education and health care,
4) More “strategic,” “engaged,” and “outcomes-based” approaches to social sector funding on the part of private
philanthropists, corporations, and government agencies,
5) More attention paid to issues of impact, scale, and sustainability with the hopes of increasing the social return
on investment, and
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6) Growing experimentation with market-based approaches and business-inspired methods, even in more
traditional nonprofit organizations.
7) Efforts to build a more robust social capital market that taps diverse sources of finance
These trends are creating major changes in how societies around the world are dealing with social and
environmental issues.
This course will provide a broad overview of new approaches to social innovation and social investment. It will be
organized under two primary modules, which look at the way different types of institutional actors (companies,
social entrepreneurs, foundations, governments) create societal value and engage in social investing. In each module
we will look at how these groups approach the subject from a strategic standpoint, explore cutting edge marketoriented practices, the core drivers and context for change, and the challenges of applying these new practices.
The course will involve readings, exercises, presentations, papers and cases. Several speakers will be invited over the
semester.
1. Social Innovation
Increasingly, corporations are acknowledging that addressing global challenges is not only important for
contributing to a stable operating environment and managing risk, but can also represent a strategic business
opportunity. They are implementing new business strategies, often in partnership with the public sector and
civil society organizations that are creating value for business and society. At the same time, social
entrepreneurs within the non-profit and for-profit sectors are tackling societal challenges adapting marketoriented approaches to address complex societal challenges. These new approaches have the promise of
achieving impact on a sustainable and scaleable basis. In this module, we will analyze these new market-based
(or market-oriented) models from a strategic perspective. In particular, we will examine how these new models
can create value in underserved markets and communities around the world. We will also look at the role of
cross-sector collaboration in implementing these new approaches successfully.	
  
2. Social Investment
Within the philanthropic community (foundations and related organizations) there is an increased willingness to
look beyond the traditional philanthropic and charitable approaches in order to find more effective and
sustainable solutions to social and environmental problems. Diverse philanthropic institutions are adopting and
adapting many tools from the world of business, blurring the lines between the business and nonprofit sectors.
These tools including new funding instruments, field-building strategies and financial intermediaries that seek to
social and environment problems by leveraging markets and business. In this module we will look at such
topics as strategic philanthropy, high-engagement philanthropy (or venture philanthropy) and impact investing.
Class Readings
A reading list is attached to this syllabus. All other materials will be provided on Blackboard and e-reserve.
Required readings must be read before class.
Class Participation and Attendance:
Becoming actively engaged in the subject matter is an essential part of learning. Good participation is based on
good preparation. The reading assignments and the case write-ups are intended to help prepare you for a rich class
discussion. Class attendance is essential for success in the class. Thoughtful and insightful participation is
preferable to frequent contributions that merely restate case facts, are not on topic, or make unsubstantiated claims.
The best contributions are those that are relevant to the question at hand. They often build on or respond to the
observations of others, make links to prior classes, or draw on materials and lessons from other courses. Debates
and disagreements can be powerful opportunities for learning. You are encouraged to challenge the views of your
classmates and the instructor provided that you do it constructively and with civility. Some of you may not be
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comfortable speaking in class. The best way to get over this is to do it. Think of it as an opportunity to sharpen
your leadership skills. Leaders generally need to be comfortable engaging with others and presenting their views in
front of a group. If you need help breaking the ice, let me know. Though it is not a substitute for in-class
contributions, another way to contribute to the course is to participate actively on the course blackboard
contributions. Thoughtful and engaging contributions to the course website will be taken into account.
All classes will start promptly. You will be expected to be on time. If you expect to be late for some good reason,
please alert me if possible. Without a compelling excuse, late arrivals will count against your class participation
grade.
If you must miss a class, please email me in advance. Class assignments are still required to be submitted, even if
you must miss the class. More than one absence may result in a reduction of your final grade, with a third missed
class guaranteeing a lower grade, unless you have a compelling justification, such as a serious illness, family tragedy,
or court appearance.
Black Board:
This course relies on regular use of Black Board. Specifically, Black Board will be used to distribute materials
required for class (readings, assignments, etc). Students are asked to check Black Board each week for updates.
Students will are required to post reflections about readings on blackboard each week. Active blackboard posting
about readings each week will be considered in the evaluation for each student’s class participation.
Written Cases (Three 3-5 pages written cases)
Students will be expected to write 3 cases linked to the subject of the specific class. Written cases provide an
opportunity for students to apply the core themes of the class. They will help enrich the class conversation by
enabling students to apply concepts from the readings to concrete examples. Written cases are independent written
assignments; although students are welcome to speak to each other about the case. I will provide a set of specific
guidelines as well as questions to be addressed for each case. Please send your selected case to me electronically to
kahanem@newschool.edu on Tuesday evening the day before the class meets.
Final Group Project:
The Final Group Project will include two components a) a group power point presentation (due December 8 and
15, depending on date you are assigned) and a group final paper (due December 20). Students will be organized
into teams by September 22. To the extent possible, teams will be formed to match interests and also to get an
appropriate mix of skills. For the final project student teams will develop a strategy for an institution or a program
within the institution (corporate CSR program, foundation, social venture capital fund, etc) that is addressing a
specific social and environmental challenge using market based approaches. This strategy should incorporate the
key concepts and frameworks discussed during the course. The professor will provide additional guidance in class
on this project.
Teams will provide a 1-2 page Final Group Project Synopsis of their proposed focus by October 13. Each team
should schedule a time to meet with Professor to obtain feedback on the synopsis.
For this project, you should consider using a variety of sources of publicly available information as well as phone or
email contacts with key decision-makers. You should document your sources of information in the written report
so that other students can build on your work in the future.
Working in teams can be both challenging and rewarding. Accountability to the group is critical. There will be a
confidential peer evaluation done at the end of the semester.
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Course Grading
Class Participation and Blackboard posts: 20% (including written feedback on Final Group Project)
Cases: 35% (3 written cases)
Final Group Project (Presentation and write-up, peer evaluation): 45%
Total Possible Points:
A total of 100 points can be earned for this course. The following table illustrates how these 100 points are
distributed. A student’s final grade is determined by his/her group’s performance, as well as his/her
individual performance.
Group Related Performance
45 Points
Final Group Project:
• Presentation and Paper – 45 points

Individual Performance
55 Points
Class Participation and Wiki Posts – 20 points
Three Written Cases – 35 points (1/3 each)

Point Scale:
The following identifies how points translate into letter grades:
93 – 100

=

A

90 – 92

=

A-

87 – 89

=

B+

84 – 86

=

B

80 – 83

=

B-

77 – 79

=

C+

74 – 76

=

C

70 – 73

=

C-

69 or less

=

F

Incompletes
As outlined in the department’s grading policy and academic standards policy, “a grade of ‘I’ (incomplete) is a
temporary grade indicating failure to complete assigned work. The mark is given only upon the request of the
student and at the discretion of the instructor. The student and faculty member must sign a completed ‘Request for
Grade of Incomplete Form’ before the final class session. The ‘I’ must be removed within one year after the end of
the semester in which the student received the grade. Students seeking an extension of this time limit must have the
approval of the instructor and successfully petition the chair of their program. If no petition is made, or if the
petition is unsuccessful, the grade is changed to an N – Permanent Incomplete – which remains on the student’s
permanent record.”
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Assignment Submissions
1. Due Dates:
• Assignments are due on the dates / times indicated by Professor in class or in syllabus. Late
submissions will result in grade penalties.
2. Submitting Assignments and Getting Back Grades - The following outlines the process of submitting
work via e-mail:
• Please submit your assignment via email to kahanem@newschool.edu
• Grades and comments about your assignments will be sent back to you via e-mail.
3. Resubmitting Assignments - Assignments cannot be resubmitted to earn a better grade.
4. Group Assignment Grades - The same grade will be assigned to each member of the group without
exception.
5. Assignments not submitted - Assignments not received by the time final grades must be submitted will
receive zero points.
6. Writing Style and Grammar - All written assignments should be word-processed. Grades for written
assignments will, in part, reflect your writing skills. Students who wish to further improve their writing
skills should consult the Graduate School Office about available resources and materials.
Technology in Class:
This is a hands-free class (as in keep your hands free of technology).
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Emerging Trends in Social Innovation and Social Investment
SYNOPIS OF COURSE
Date

Topic

Case
Due Dates

Sept 1

Introduction

Sept 15

Course Overview

Sept 22

Innovations in corporate social
and environmental
management

Sept 29

Base of the Pyramid Strategies

October 6

Case Discussion

Final Project
Due Dates

Statement of Interest
Brief: Sector
Analysis

Final Project Team
Designations

Written Case
Study: Western
Union

October 13

Social Entrepreneurship

Final Project Synopsis

October 20

Case Discussion

October 27

Cross Sector collaboration

November 3

Case Discussion

November 10

Strategic Philanthropy

November 17

Venture philanthropy

December 1

Impact investing

December 8

Group
Presentations

Student written feedback on
Final Group Project

December 15

Group Presentations

Student written feedback on
Final Group Project

December 20

Final class

Written Case
Study: Microfinance

Written Case:
Marine
stewardship
council

Final Group
Papers
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Final Project Peer
Evaluations

CLASSES:
September 1 – Introduction
During this class we will discuss the course structure and set expectations. We will also get to know each other and
our particular interests and backgrounds. We will also start familiarizing ourselves with the broad discourse on
social innovation.
September 15 - Course Overview: The Context and Nature of Social Innovation and Social Investment
We will explore the evolving trends in social innovation and investment. In particular, we will discuss what have
been the drivers for change in the way markets and private sector actors are becoming engaged in social and
environmental issues globally.
Required Readings:
Hart, Stuart L. “Prologue: Reinventing Capitalism for the Post-Crisis World.” Capitalism at the Crossroads: Next
Generation Business Strategies for a Post-Crisis World. 3rd ed. Wharton School Publishing, 2010. 3 – 17 	
  
	
  
Dees, Gregory. Responding to Market Failures. Harvard Business School, 2008. 9-396-344. 7 pgs 	
  
	
  
Phills Jr, James A, Kriss Deiglmeier, Dale T Miller. “Rediscovering Social Innovation.” Stanford Social Innovation
Review. Stanford: Fall 2008. Vol. 6, Issue 4; pg. 34, 10 pgs
Gates, Bill. “Creative Capitalism,” Remarks at World Economic Forum, Davos, Switzerland. January 24, 2008.
Nelson, Jane. New Development Players and Models. Brookings, 2007, pages 1 – 8
Bishop, Matthew. Fighting Global Poverty: Who‘ll be relevant in 2020. Brookings, 2007, pages 1 – 10
Dees, Gregory. Philanthropy and Enterprise, Harnessing the Power of Business and Entrepreneurship for Social Change.
Brookings, 2007, pages 1 - 12
Edwards, Michael. Just Another Emperor? The Myths and Realities of Philanthrocapitalism. Demos/Young Foundation,
2008, pages 11 - 75
Bugg-Levine, Antony, “Impact Investing Bold Models to Drive Development at Scale,” Beyond Profit Magazine, May/June 2009:
17-21.

September 22 - Innovations in Corporate Social and Environmental Management: Strategic
considerations
In this class we will explore how and why companies are adopting more strategic approaches to social and
environmental management.
Required Reading:
Porter, Michael E., and Mark R. Kramer, “Strategy and Society: The Link between Competitive Advantage and
Corporate Social Responsibility,” Harvard Business Review, December 2006, pp. 78-92
Ram Nidumolu, C.K. Prahalad, M.R. Rangaswami, “Why Sustainability Is Now the Key Driver of Innovation”,
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Nelson, Jane, and Dave Prescott. Business and the Millennium Development Goals. UNDP and International Business
Leaders Forum, 2008, pages 32
Zadek, Simon. “Pathways to Corporate Responsibility.” Harvard Business Review, December 2004, pages 8
Camillus, John, “Strategy as a wicked problem”, Harvard Business Review, May 2008, pages 11
Choose one of the industry sector reports on expanding economic opportunity developed by Harvard’s Corporate
Social Responsibility Initiative. These reports can be found at:
http://www.hks.harvard.edu/m-rcbg/CSRI/pub_reports.html
Optional Reading:
Kanter, Rosabeth Moss. "From Spare Change to Real Change: The Social Sector as Beta Site for Business
Innovation." Harvard Business Review, May-June 1999.
Doering, D. Tomorrow’s Markets: Global Trends and their Implications for Business. Washington, D.C.: World Resources
Institute, 2002.
Mirvis, P. and Googins B. “Stages of Corporate Citizenship.” California Management Review, 2006 (pp. 104 -125)
Austin, James, and Ezaquiel Reficco. Corporate Social Entrepreneurship. Working Paper 09 -101
(http://www.hbs.edu/research/pdf/09-101.pdf)
September 29 - Base of the Pyramid Strategies: How to Innovate New Products and Services in
Underserved Markets
During this class, we will delve more deeply into market-based approaches that are being adopted by companies
that have the potential to create economic opportunity for the poor in the United States and globally (sometimes
referred to as “Base of the Pyramid Strategies” or “Inclusive Business Models”).
Required Readings:
“Creating Value for All: Strategies for Doing Business with the Poor.” United Nations Development Programme,
July 2008, Pages 6 – 102
Hart, Stuart L., Capitalism at the Crossroads: Next Generation Business Strategies for a Post-Crisis World. 3rd ed. Wharton
School Publishing, 2010. 137 – 198. 	
  
Types of Innovation: Several Types on Many Fronts, Excerpted from The Innovator’s Toolkit: 10 Practical Strategies to
Help you Develop and Implement Innovation, HBS Press, Harvard Business School Press, March 2009
Optional Reading:
Weiser, John, Michele Kahane, Steven Rochlin and Jessica Landis. “Tapping New Markets.” Untapped: Creating Value
in Underserved Markets. 2005: Berrett-Koehler. 15 - 53
Simanis, E. and Hart, S. (2009) Innovation from the inside out, Sloan Management Review, Summer: 77-86.
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Simanis, E., Hart, S. and Duke, D. (2008) The Base of the Pyramid Protocol: Beyond 'basic needs' business
strategies, Innovations, Winter: 57-83.
Hart, S. and London, T. (2005) Developing native capability: What multinational corporations can learn from the
base of the pyramid, Stanford Social Innovation Review, Summer: 28-33
“The Next Billions: Unleashing Business Potential in Untapped Markets.” World Economic Forum. January 2009.
Pages 4 – 36. (Identifies perspectives and design principles for the development of successful BOP business
models.)
“Emerging Markets, Emerging Models.” Monitor Institute, March 2009, pages 2 – 129
October 6 – Western Union Case
Building on the last two classes focused on CSR strategy and innovation in underserved markets, this case explores
how a company develops and implements a strategic corporate citizenship program that is aligned with the
organization's business operations.
Sutton, Christopher N. and Beth Jenkins. “The Role of the Financial Services Sector in Expanding Economic
Opportunity, Corporate Social Responsibility Initiative.” The Fellows of Harvard College: CSRI Report No. 19:
2007.
http://www.hks.harvard.edu/m-rcbg/CSRI/publications/report_19_EO Finance Final.pdf
Case: Marquis, Christopher. “Western Union: Our World, Our Family.” 2009: Harvard Business School, Case # 9410-050.
October 13 - Social Entrepreneurship: Innovation in the Social Sector
In this class we will look at innovations in social sector organizations, with a particular focus on social
entrepreneurship.
Required Readings:
Christensen, Clayton. “Disruptive Innovation for Social Change.” Harvard Business Review, December 2006.
Elkington, John, and Pamela Hartigan. The Power of Unreasonable People: How Social Entrepreneurs Create Markets that
Change the World. Harvard Business Press, 2008.
• Chapter 1 (pp 29 – 54), Creating Successful Business Models
• Chapter 3 ( pp 85 – 116), Identifying Market Opportunities
• Chapter 6 (pp 157 – 177), Changing the System
• Chapter 7 (179 – 196), Scaling Solutions
Dees, Greg, and Beth Anderson. “Enterprising Social Innovation.” Social Enterprise Report, February 5, 2007.
(http://www.sereporter.com/?q=node/260)
Martin, Roger, and Sally Osberg. “Social Entrepreneurship: The Case for Definition.” Stanford Social Innovation Review
5.2 (Spring 2007): 28 – 39.
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Bloom, P.N., and J.G. Dees. “Cultivate Your Ecosystem.” Stanford Social Innovation Review, 6.1 (Winter 2008): 46-53
Phills, James and Lyn Denend. “Social Entrepreneurs: Correcting for Market Failures (A and B).” July 12, 2005:
Stanford Graduate School of Business Case: SI-72A.
October 20:

Social Entrepreneurship: The Case of Microfinance

The case captures the evolution of unique innovations in the microfinance landscape of Bangladesh. It explores the
development of sustainable business models that require both financial viability and sensitivity to the conditions of
the poor.
Yunus, Muhammad. Creating a World without Poverty: Social Business and the Future of Capitalism. PublicAffairs, 2007. 43 –
101. (I will give you a copy)
Case: Kumar Kakani, R., and M. Thakur. “Baring Private Equity Partners India Limited: Banking Services for the
Poor in Bangladesh.” 2009: Richard Ivey School of Business, Case # 909M52.
October 27: Cross-sector collaboration
In this class we will look at different types of cross-sector collaboration, the value of partnerships, and the
challenges of creating and managing them.
Required Reading:
Brugman, Jeb, and C.K. Prahalad. “Co-creating Business’s New Social Compact.” Harvard Business Review, (February
2007): 80 - 91
Nelson, Jane, and Beth Jenkins. “Investing in Social Innovation: Harnessing the Power of Partnership between
Corporations and Social Entrepreneurs.” Working Paper No. 20, Harvard Kennedy School, Corporate Social
Responsibility Initiative, March 2006, p 1- 27
Austin, James E. “Strategic Collaboration between Nonprofits and Business.” Nonprofit and Voluntary Sector Quarterly
29:1 (Supplement 2000): 69-97.
Nelson, Jane. “CSR and Public Policy: New Forms of Engagement between Business and Government.” Corporate
Social Responsibility Initiative, Harvard Kennedy School, Working Paper No. 45, May 2008
http://www.hks.harvard.edu/m-rcbg/CSRI/pub_workpapers.html.
Simon Zadek and Sasha Radovich, Governing Collaborative Governance: Enhancing Development Outcomes by
Improving Partnership Governance and Accountability, Corporate Social Responsibility Initiative, Harvard
Kennedy School, Working Paper No. 23, April 2006
http://www.hks.harvard.edu/m-rcbg/CSRI/pub_workpapers.html
Case:
We will examine the corporate social responsibility strategy of a company as an integral part of its business strategy,
and the critical factors in managing a company's interface with nonprofit organizations and vice versa.
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Austin, James E., and Cate Reavis. "Starbucks and Conservation International." Harvard Business School Case
#303-055.
Optional reading:
“Building on the Monterrey Consensus: The Growing Role of Public-Private Partnerships in Mobilizing Resources
for Development.” World Economic Forum, 2005, pp 5 - 44
November 3: Cross-Sector Collaboration: The Case of the Marine Stewardship Council
The Marine Stewardship Council (MSC) is an NGO -headquartered in London and established by WWF and
Unilever in 1997 to set up a certification and eco-labeling system for sustainable fishing. These cases describe the
MSC's initial and more recent challenges associated with the certification of sustainable business practices (in
general and in fisheries in particular). It also illustrates the importance of strategic stakeholder engagement and of
effective multi-stakeholder governance structures in the context of a complex cross sector collaboration.
Case:
Steger, Ulrich, and George Rädler. “Marine Stewardship Council (A): Is a joint venture possible between ‘suits and
sandals?’” 2001: International Institute of Management Development, IMD-2-0080
Steger, Ulrich, and George Rädler. “Marine Stewardship Council (B): Departing in uncharted waters.” 2001:
International Institute of Management Development, IMD-2-0081.
Steger, Ulrich, Alexander Nick, Oliver Salzmann, and Aileen Ionescu-Somers. “Transforming the Global Fishing
Industry: The Marine Stewardship council at Full Sail?” 2006: International Institute of Management Development,
IMD-2-0083.
November 10 - Strategic Philanthropy: Innovations in Foundation Practice
Foundations are being challenged to innovate, in particular trying to find ways to have larger scale impact. In the
next two classes we will explore new philanthropic approaches that foundations and other philanthropic
intermediaries are adopting to catalyze, support and scale market-based social innovation.
Required Readings:
Paul Brest and Hal Harvey, Money Well Spent: A Strategic Plan for Smart Philanthropy, Chapters 1 and 3,
Bloomberg Press, 2008
“What’s Next for Philanthropy: Acting Bigger and Adapting Better in a Networked World.” (2010)
(http://www.monitorinstitute.com/downloads/Whats_Next_for_Philanthropy.pdf)
Kramer, Mark. “Catalytic Philanthropy.” Stanford Social Innovation Review, Fall 2009
(http://www.ssireview.org/images/ads/2009FA_feature_Kramer.pdf)
Kasper, Gabriel, and Stephanie Clohesy. “Intentional Innovation.” Report Prepared for the W.K. Kellogg
Foundation, August 2008 (pp 34 – 73)
“The Strong Fields Framework, A Guide and Toolkit for Funders and Nonprofits Committed to Large-Scale
Impact.” Bridgespan Group, June 2009, Pages 1 – 16.
(http://irvine.org/images/stories/pdf/pubs/strongfieldframework.pdf)
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Porter, Michael E. and Mark R. Kramer. “Philanthropy’s New Agenda: Creating Value.” Harvard Business Review,
November–December 1999: 121-130.
Goldmark, Peter. “Finding Philanthropy's New Sweet Spot: Issues and Innovations for the 21st Century
Philanthropy.” Rockefeller Philanthropy Advisors, 2006, pages, 4 – 21.
(http://www.rockpa.org/Document.Doc?id=20)
Optional Reading:
Porter, Michael E. and Mark R. Kramer. “Philanthropy’s New Agenda: Creating Value.” Harvard Business Review,
November–December 1999: 121-130.
“Looking Out for the Future: An Orientation for Twenty-first Century Philanthropists.” Global Business Network
and Monitor Institute, 2005, pages 2 - 83
(http://www.futureofphilanthropy.org/files/finalreport.pdf)
Hirschhorn, Larry, and Thomas N. Gilmore. “Ideas in Philanthropic Field Building: Where They Come from and How They
Are Translated into Actions.” Foundation Center, 2004.
November 17 – Venture Philanthropy
In this class we will look at the influence of new funders with roots in the business world who have brought a new
approach to investing in and growing social sector organizations.
Required Reading:
Letts, Christine, William Ryan, and Allen Grossman. “Virtuous Capital: What Foundations Can Learn from
Venture Capitalists.” Harvard Business Review (March-April 1997), pp. 36-44.
“High-Engagement Philanthropy: A Bridge to a More Effective Social Sector Perspectives from Nonprofit Leaders
and High-Engagement Philanthropists.” Venture Philanthropy Partners and Community Wealth Ventures, June
2004.
December 1 - Impact Investing
This class will present the current landscape of social capital markets.
Required Reading:
“Investing for Social and Environmental Impact.” Monitor Institute, January 2009. pp 3 – 75.
Nicholls, A. and Pharoah, C. “The Landscape of Social Investment.” Skoll Centre Working Paper (2008). pp 1 - 58
Optional Reading:
Kramer, M., and Cooch, S. Investing for Impact: Managing and Measuring Proactive Social Investments. Foundation Strategy
Group (2006). pp 2 – 56.
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“Blended Value Investing: Capital Opportunities for Social and Environmental Impact.” World Economic Forum,
March 2006. (http://www.blendedvalue.org/media/pdf-blendedvalue.pdf)
December 8 – Final Group Presentations
December 15 – Final Group Presentations
December 20 - Wrap Up
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